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Adira Foundation – Interim Grant Report – Due September 19, 2022 
Grant Number: 122  
Grantee: University of Pittsburgh School of Nursing  
Award Amount: $79,965 
P.I.: Dr. Jennifer Lingler 
Grant: “Narrative as a Tool to Enhance Diversity in Research on Late Life Neurodegenerative Disorders” 
 
A. 1 Major Milestones: 
 

• Notification of Grant Award: 03.07.22 
• IRB determination of project’s exempt status (exemption from IRB oversight is required for project to 

move forward): 04.19.22 
• First study interview conducted: 05.17.22 
• Grant account number established within University of Pittsburgh system (required for project 

expenditures to occur): 06.07.22 
 
A. 2 Key Activities: 
 

• Stakeholder Engagement: As detailed in our proposal, this work prioritizes the need to understand the 
lived experiences of our target population (African Americans and Black people with neurodegenerative 
disorders) and consider cultural factors in communicating about research opportunities for persons and 
families affected by these conditions. On March 9, 2022, we met with the Community Research 
Advisory Board (CRAB) at the Pitt Center for Health Equity as a first step in launching this project. This 
meeting allowed us to present our project and establish a dialogue about this work with key 
stakeholders in the local African American community. The project was well received by the Board and 
a number of recommendations were provided to us. As a follow-up to this meeting, Dr. Lingler and 
project coordinator, Lisa Tamres, met with Ms. Elaine Jenkins, our community engagement consultant. 
She provided detailed feedback on our flyer for Phase One of the project (see attachment), along with 
suggestions for posting it in key locations. 
 

• Staff Training: Lana Chahine, MD, neurologist and study co-investigator, provided a directed reading 
list and conducted two Zoom tutorials with our team’s ethnographic interviewers to increase their 
understanding of Parkinson’s disease and to discuss what to expect and how to handle potential 
challenges during interviews with PD-affected individuals. 

 
• Recruitment for Ethnographic Interviews (target = 12): Following recommendations from the CRAB and 

plans outlined in the proposal, recruitment for participation in ethnographic interviews is underway at 
the UPMC Movement Disorders Clinic and is being supplemented by services through the University of 
Pittsburgh Clinical and Translational Science Institute CTSI (UL1 RR024153 and UL1TR000005) which 
promotes enrollment through the innovative social media initiative, Pitt+Me (https://pittplusme.org/). 
Pitt+Me allows for preferential advertising to key demographic groups, including African American and 
Black adults, and has proven to be an effective means of recruiting individuals outside of the Movement 
Disorders Clinic. Recruitment began in May of 2022; to date, 14 individuals have expressed interested 
and been screened for eligibility to participate and 7 interviews have been conducted. As expected, the 
greatest challenge in recruitment has been identifying persons impacted by PD who identify as Black or 
African American. These recruitment activities are being supplemented with efforts by the community 
engagement coordinator at the Alzheimer’s Disease Research Center (ADRC), who is frequently 
interacting with community members who have more general connections to older adults and aging 
services. 
 

• Preliminary Analysis of Ethnographic Interviews: As our ethnographic analysis plan is iterative in 
nature, we have begun to transcribe and analyze recordings of participant interviews. Preliminary 
findings suggest that the African American experience with PD care and research shares both clear 

https://pittplusme.org/
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commonalities with and unique considerations in contrast with the AD care and research experiences 
that we previously documented. 

 
• (Ongoing) Continued Evaluation of Alzheimer’s Disease Narrative Campaign: Narrative materials to 

promote AD research participation continue to be disseminated within the Greater Pittsburgh area and 
expressions of interest in research participation at Pitt’s ADRC continue to be tracked. 

 
A. 3 Challenges and Solutions: 
 

• Personnel: In April 2022, our team’s ethnographic interviewer, Uchenna Mbauwuike, announced plans 
to move out of state at the end of May. Given what is known of staffing shortages impacting the 
research workforce at the University of Pittsburgh, the decision was made to contract with a consultant 
to perform the 12 planned ethnographic interviews for the project. Through Dr. Lingler’s professional 
network, we were able to identify Mackenzie Price, an African American PhD-prepared linguist with 
extensive qualitative interviewing experience. Ethnographic interviews resumed in July once Dr. Price’s 
contract was established and processed.  

 
B. Evaluation to Date: 
 

• Reach: The reach of our narrative campaigns for AD and PD constitute our primary assessment of 
reach. Materials for the PD narrative campaign are not yet developed. The AD narrative materials 
described in our grant application remain in circulation and we are pleased to report a new initiative to 
expand their reach. In August, we launched a bus ad campaign with Pittsburgh Regional Transit 
wherein excerpts of AD research participants’ stories are being displayed for 3 months inside buses 
from Pittsburgh’s East Liberty garage. This garage was selected because it reaches the largest service 
area of the PRT’s four garages and accommodates the highest population of African American/Black 
communities with 31 routes. We have contracted to run 4 creatives; a combination of 20 bus/cards and 
20 bulkheads – 5 of each (see attachment).  Our contact at PRT provided the following explanation of 
reach using this strategy: 
 
Exposure:  Long length of exposure to an ad is one major advantage of indoor forms. The average ride on mass 
transit is 45 minutes, allowing for plenty of exposure time.  As a result, riders are likely to read the ads—more 
than once. A second form of exposure transit advertising provides is the absolute number of people exposed. 
About 1 million people ride mass transit every week in the city of Pittsburgh. 
Frequency:  Because our daily routines are standard, those who ride buses, subways, and the like are exposed 
to the ads repeatedly. If you rode the same subway to work and back every day, in one month you would have the 
opportunity to see the ad 20 to 40 times. The locations of station and shelter signs also afford high frequency of 
exposure. 

 
• Outputs:  TBD, our team is very excited about developing narrative campaign materials telling the stories 

of African American adults affected by PD. We plan to meet with our video production partners to story 
board ideas in October and look forward to sharing the resulting products in our next progress report. 

• Impact: TBD, evaluation ongoing. 
    
C. Financials: 
 
As of 8.31.22, a total of $9,907.28 of the project budget (12.39% of Total Award Amount - $79,965) has been 
spent. A breakdown of expenses is provided below.  
 
We attribute this relatively light degree of spending (to date) to three factors: 

1) the spending account at Pitt has only been active since 06.07.22; 
2) we have not replaced the research assistant with a full-time staff member; and  
3) video production has not yet begun. 
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Expense category   Amount spent  % of budgeted amount    
Personnel    $3,396.19  20.65% 
Staff     $3131.46  15.56% 
Fringe     $1730.35  17.71% 
Community Consultant  $500.00  100.00% 
Professional Services   $1,000.00  3.6% 
  -Ethnography and Video production 
Participant Payments   $125.00  9.2% 
Photocopying    $24.28   N/A (not in original budget) 
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D. Attachments: 
 

1. Phase One recruitment flyer 
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2. Alzheimer’s Disease Bus Campaign:  Mid-Bus Cards 
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3. Alzheimer’s Disease Bus Campaign:  Bulkheads 
  


